Has COVID-19
Changed our
Music Patterns?

While on lockdown, due to COVID-19, Virginia Commonwealth University Senior,

, became interested in

finding the impact of Coronavirus on the world’s music preferences. She tracked the worldwide spread of the virus and
the top 10 songs across several countries from both pre and post quarantine. The pre-quarantine music data was from

January 22,2020 and the post quarantine data was from April 22, 2020. She extracted multiple measures such as
Energy, Danceability and Happiness from every song. These 3 criteria are based on a 100-point scale. The final model

produced insights to the world’s shift in music preference from pre to post quarantine.

/ What is COVID-19? "\

* COVID-1Sis a new disease
within the Coronavirus family

¢ Starting in China, COVID has
impacted every continent

* Symptoms can range from mild
(or no symptoms) to severe
illness

* There is currently no vaccine

K For more, go to www.CDC.gov _/

Worldwide COVID-19 cases as of 4/22/20

Sources: www.worldometers.info
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Streams

Most Streamed Key on Spotify Top 200
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indicator of a hit song is low levels of is being performed live and
\’ \ “Speechiness”. Listeners prefer consistently scores low on
catchy melodic vocals like the soaring number of streams.
vocal style of

Make it Loud! -5db appears to
be the strongest indicator of a
highly streamed song. This
ensures the track will not be too
quiet, but also will not clip.

cteristic Effect on Streams

The future is electric! Most music
on the charts is focused around
electronic elements like drum
machines and synthesizers.

Acousticness Danceability Energy Happiness Speechiness Liveness

Sources: https://tunebat.com/, https://wmich.edu/mus-theo/courses/keys.html,
https://www.researchgate.net/publication/289323172_Liveness_in_modern_music_Musicians_technology_and_the_perception_of _performance
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BOX OFFICE MO]JO

WHAT MAKES A

MOVIE A TOP MOVIE?

Movies In The Past 10 Years and the factors that put these
movies on top wether its genre or length. Lets take a look.
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1. DID YOU KNOW THIS
ABOUT MOVIES?

May is the month with the best
average opening weekend. The
reason for this is because in the
summer, families have more time to
take their kids to the movies
because school is not in session and

the weather is a lot nicer.

*‘ FUN FACT: DID YOU KNOW THAT THE LONGEST

MOVIE EVER MADE WAS 10 HOURS LONG? ITS
CALLED "EVOLUTION OF A FILIPINO FAMILY"
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2. THE LONGER
THE MOVIE THE

9 BETTER THE
o o OPENING GROSS?
o ’ Po When making a movie, a
80 © © director should aim for a
0 6%4°° movie that lasts about an
0 40 §oo° °°o hour and a half to two
: o 00000 g5 o hourslong. Having a
o & °°°8 o°° & movie that is too short or
i ® o ° F too long could be
®o o e ° detrimental because
oo O

movie goers will think the
movie is either too short
or dragged out.
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VISIT: BOXOFFICEMOJO.COM FOR MORE INFORMATION




__ 33% of the gamers would not

ons 's " wom" Tm "vpe? recommend game to others
% riz ; :
. wolcomoto | gusscssensssasas s s Al Al e aaanaenannEnES 1
n mal . My name is -This visualization :
A 1 \ represents how 51 gamers responded to the long .
C * awaited Animal Crossing: New Horizon video game for .
rogs Ing i the Nintendo Switch.
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Man of the Series in IPL

IMPACTED? GAME LIKE NO. OF 6S, NO. OF
WICKETS TAKEN ETC.
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REMEMBER | WAS WHAT DID YOU FIND?

LOOKING AT THE PPL DATA YES, AND YOU I LOVE TO WATCH IPL AND D(FTII'..T:L:‘);::::ATI
FROM THEIR OFFICIAL WEBSITE TO ALSO COLLECTED DATA ON UNDERSTANDING HOW THE CAME ACROSS. LET ME
FIND THAT WHAT MAKES THE MAN THE PLAYER POINTS AND PLAYER POINTS WORK WILL SHOW YOU.

OF THE SERIES AND HOW ITIS  OTHER ASPECTS OF THE BE REALLY FASCINATING

= ™

; i

n n

After I have collected the data, I saw that the player points were very
different and not normally distributed.

Histogram for player points
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S0, FROM THE GRAPH | SAW
THAT THE GRAPH WAS RIGHT-SKEWED
AND ALTHOUGH THE RANGE OF POINTS

WAS FROM 0 TO 379.5, THE AVERAGE
WAS ONLY BETWEEN 100 AND 200. THIS
MADE ME THINK THAT WHAT ARE THE
FACTORS THAT IMPACT THE PLAYER
POINT AND BY
HOW MUCH?
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To clear my doubts and to find the impact of the factors impacting the
Player Points, I decided to run a Multiple Liner Regression to see that if:

PlayerPoints= f{iMatchesPlayed, WicketsTaken, DotBallsDelivered, 4s, 6s,

Catches, Stumping)
Coefficients:
FROM THE MULTIPLE LINEAR : :
REGRESSION IT CAN BE SEEN THAT THE P- Estimate!Si g.
VALUE IS VERY SMALL MAKING THE TEST (Intercept) 0.00 01463
SIGNIFICANT, THE R-SQUARED VALUE TELLS s -
THAT THE MODEL EXPLAINS 96% OF VARIANCE Catches 2.50 <2e-16 ***
IN THE PLAYER POINTS AND ALL THE Dot.baus l_m <2e_16 Yk
O c:“om“xnm ' Matches played 0.00 0.0265 *
Smmpmg 250 <2e_l6 e v v
Wickets.taken 3.50 <2e-16 ***
Nds 2.50 <2e-16 ***
‘ XGS 350 <2e_16 e v v
P-Value 2.20E-16
n Adjusted R-Squared 0.96



From the above analysis the regression equation becomes:
PlayerPoints=0+2.50(Catches)+1(DotBallsDelivered)+o(MatchesPlayed)+2.
5(Stumping)+3.5(WicketsTaken)+2.5(48)+3.5(68)

S0, CAN YOU TELL
ME SOMETHING ABOUT THE
SALARY AND WHAT IMPACTS YES, THATS RIGHT.  [Coofficiente:
THEM. | FEEL THE SALARY THE SALARY IS s =
THAT ALL THE PLAYERS GET IMPACTED BY A LOT ESiawabe S1g —
(S VERY DIFFERENT. OF THINGS. (Intercept) 24000930.11 [0.00000053 =
Base.Price 1.02 < 2e-16 ***
Country_dum -1925674.72 10.461
’ @ Retained. Auctioned_Dum [-27923636.88 [< 2e-16 ***
.2 leam_num 433366.42 0.269
‘ ‘ Year_.num 913790.39 0.524
P-Value 2.20E-16

n n Adjusted R-Squared 0.808

What i found was that the salary is impacted by variables likes, what is the base
salary, are they an Indian player or an international one, they are retained or
not, which team they belong to and which year is in consideration. The test was
significant and the model explained 80.8% of variation in Salary. The equation is:

Salary = 2400093.11 + 1.02(Base.Price) - 1925674.72(Country_ dum) -
27923636.88(Ret. Auct Dum) +4336642(Team numM-913790.39(Year num)



KiLL OR BE KILLED

ORIGINAL HORROR FILMS VS. REMAKES

People have enjoyed watching horror films for decades. [n fact, certain horror films were loved so much that they were remade years later.
But how successful are horror film remakes compared to their orignials? This infographic looks at both |ifetime gross
and Tomatometer ratings to find out. Which remakes survive and which remakes die brutually, well, that’ s for you to find out
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Pulse
Shutter m

Silent Night

Sorority Row

Psycho
The Amityville Horror

Maniac
Mirrors

My Bloody Valentine m

Carrie
Night of the Living Dead

Cat People
The Fly m

The Fog
The Grudge
The Haunting m

The Eye
The Hills Have Eyes

The Blob
Willard

The Crazies
The Omen

The Stepfather »

The Texas Chainsaw Mas.
The Thing ==

The Wicker Man
Thirteen Ghosts !
Village of the Damned

Evil| Dead »
When a Stranger Calls

Flat!|iners

Friday the 13th
Hal loween

House of Wax

House on Haunted Hill m

Invasion of the Body S.
Let Me In:

Black Christmas
Dark Water
Dawn of the Dead m
Fright Night
Funny Games
One Missed Call
Poltergeist
Prom Night
The Hitcher m
The Last House on the .

A Nightmare on Elm Str.

* Original Lifetime Gross has been adjusted for inflation based on the year the remake version was released.




Standardized Tomatometer Score
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HORROR MOVIE REMAKES AS

TYPICAL CHARACTERS

THE FAVORITE THAT DIED THE HEROIC SURVIVOR
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